
The History Channel Magazine® is published by North American Media Group (NAMG), the 
publishing arm of North American Membership Group. As the world’s largest lifestyle membership 
organization, we connect with more than 20 million readers* united by their passions. NAMG 
captures the power of affinity by channeling the enthusiasm of our readers into special interest 
magazines and puts it to work for you.

For more than 30 years, North American Membership Group has excelled in creating and servicing 
large membership clubs that provide a sense of community through highly engaging media with direct 
access to market insights. Following this successful business model, North American Membership 
Group continues to thrive, attracting passionate consumers seeking the camaraderie found in our 
unique lifestyle clubs.

North American Membership Group’s Club & Magazine Properties Include:
The History Channel Club® (The History Channel Magazine®)
Handyman Club of America (HANDY)
National Home Gardening Club (Gardening How-To)
Cooking Club of America (Cooking Club)
North American Hunting Club (North American Hunter)
North American Fishing Club (North American Fisherman)
Major League Baseball Insiders Club (MLB Insider Magazine)

The Club Advantage
Our clubs attract people who have a true passion in their lives. Engaged by the 
content that feeds their passions and connected by their common interests, our 
members represent the core group of enthusiasts within their communities. The 
History Channel Magazine® is the central gathering point for those with a desire to 
immerse themselves in American culture and heritage, uniting them and reinforcing 
their strong connection with all things historic.

The History Channel Club® Benefits
The History Channel Magazine® (published six times a year)

Members-only trips & tours

Discounts to museums

Unique member-to-member forums

Member edit contributions

Opportunities to win history-related products and services

Opportunities to win getaways to historic destinations

Guide to Historic America

Special discounts on history-related products and services

*Source: 2010 Ratebases. 2010 GfK MRI 
Doublebase rpc except Cooking Club – 2009 MRI 

Doublebase rpc and MLB Insider - estimate

Be a Part of HISTORY® With The  
World’s Largest History Club!



Launched in 2003 in partnership with HISTORY®, The History Channel Magazine® serves as 
the official publication of The History Channel Club®. Published six times a year, The History 
Channel Magazine® features an in-depth perspective on topics covered by its television partner, 
while also offering a rich array of feature content designed to deepen readers’ understanding and 
interaction with history. Regular departments are closely tied to other content of HISTORY®, such 
as Modern Marvels®, This Day in History, and Save Our History®.

Adhering to the idea that all history is personal, The History Channel Magazine® is the definitive 
general-interest American heritage magazine, combining the best resources of its partner, 
HISTORY® with the unique insights of its contributors — including members of The History 
Channel Club® — to bring readers the stories behind the stories and connect our past with our 
present.

Magazine Overview



Source: Publisher’s Estimate Derived From 2011 GfK MRI Doublebase
*2010 Subscriber Study, GfK MRI Market Solutions

MRI Reader Profile

All Adults 
Readers per Issue 1,767,000
Men 1,226,000 69%
Women 541,000 31%

Housing
Homeowners 1,405,000 80%
Home Value: (if owned)
$250,000+ 574,000 32%
$200,000+ 796,000 45%
$150,000+ 1,012,000 57%
$125,000+ 1,150,000 65%
$100,000+ 1,262,000 71%
Median $221,099

Employment Status
Employed 942,000 53%
Retired 554,000 31%
 
Occupation
Prof/Managerial 454,000 26%
Sales/Office Occupations 192,000 11%

Education
Any College 1,232,000 70%
Grad Coll/Grad + 736,000 42%

Household Income
$200,000+ 103,000 6%
$150,000+ 193,000 11%
$100,000+ 408,000 23%
$75,000+ 766,000 43%
$60,000+ 998,000 56%
Median $67,388

Age
25 to 34 133,000 8%
35 to 44 197,000 11%
45 to 54 397,000 22% 
55 to 64 445,000 25% 
Median 57

Household/Family 
Married 1,079,000 61%
One Child 218,000 12%
Two Children 112,000 6%
Three or More 79,000 4%

Special Interest*  Index
Last 12 months…  
Traveled to historic place/event 51% n/a
Avg. # of historic places/events visited 4 n/a
Stayed at hotel/motel 53% 126
Traveled (overnight trip) by car** 89% 133
Avg. spent on vacation travel*** $2,200 157
Participate in “civic” activity 64% 167
Influential (MRI definition) 31% 270

(**Based on those who took an overnight trip last 12 months)

(***Based on those who took domestic vacation trip last 12 months)

County Size
A County 619,000 35%
B County 591,000 33%
C County 277,000 16%
D County 279,000 16%



2012 Editorial Calendar

January/February
Features: 
Operation Chopper

Iditarod  

Ellis Island
CW Journal
Departments:
Hit the Road
Save Our History
American Originals
Modern Marvels:

Closing date: 11/1/11
Materials due: 11/15/11
Mail date: 12/23/11

March/April
Features: 
Battle of Shiloh
The Titanic

Paul Revere’s Ride
CW Journal
Departments:
Hit the Road
Save Our History
American Originals
Modern Marvels

Closing date: 1/4/12
Materials due: 1/15/12
Mail date: 2/27/12

July/August
Features: 
Vintage Baseball
The Dakota Conflict

Postal History

CW Journal
Departments:
Hit the Road
Save Our History
American Originals
Modern Marvels

Closing date: 5/1/12
Materials due: 5/15/12
Mail date: 6/26/12

September/October
Features: 
Civilization
Cuban Missile Crisis

Antietam
Siege of Yorktown

Departments:
Hit the Road
Save Our History
American Originals Silent Spring 
Modern Marvels

Closing date: 7/2/12
Materials due: 7/16/12
Mail date: 8/27/12

May/June
Features: 
War of 1812 
Hatfield/McCoys
Kmart & Wal-Mart are born 
Battle of Midway 
CW Journa
Departments:
Hit the Road:
Save Our History
American Originals

Modern Marvels

Closing date: 3/1/12
Materials due: 3/15/12
Mail date: 4/23/12

November/December
Features: 
WPA
Cajuns
14 Points

CW Journal
Departments:
Hit the Road
Save Our History
American Originals
Modern Marvels

Closing date: 9/4/12
Materials due: 9/17/12
Mail date: 10/24/12

History Alive: A member-contributed section “in their own words”
Members recall witnessing a historic event

 Members detail their participation in a historical event
 Members write about someone who was/is meaningful to him/her

 Member writes about a family member who took part in a historic event

HISTORY® Integrated Features – A cross content opportunity for advertisers to create a tie  
between HISTORY® programming and a magazine feature.

All content is subject to change.



Great Getaway
Full-page editorial exposure for participating travel advertisers 
to promote a destination getaway. Each issue devotes an entire 
editorial page to an historical getaway, exclusive to our readers. 
Features advertiser’s product shot, logo, copy points, and prize 
information. Sponsorship applies. 

Member Benefits and Rewards
The History Channel Magazine® can custom-create programs in 
which your product is the focus of a unique member benefit or 
member rewards program, designed to create a lasting partnership 
between The History Channel Magazine® and you.

Advisory Panel
Offers advertisers the opportunity to gain insights of club 
members on certain topics. Research-based programs. 
Sponsorship fee applies. 

Great Giveaway
Editorial exposure for participating advertisers to promote a 
product or service. Each issue devotes an entire editorial page to 
historic giveaways, exclusive to our readers. Features advertiser’s 
product shot, copy points, and retail value of prize. Sponsorship 
applies. 

Market Research
The History Channel Club® can conduct market research for 
advertisers via web polls and online surveys. This is a great way 
to get inside the minds of your target market, gaining valuable 
information regarding you product.  From seasonal purchase 
intent to brand awareness, we’ve got the answers.

Marketing Programs
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Whether you know it as Beantown, the Athens of
America, or the Cradle of Liberty, Boston is

steeped in history, right from the very earliest days of
our country. And now you have a chance to win a trip
to follow the Freedom Trail.

Presented in partnership with Historic Hotels
of America, a brand within the Preferred Hotel
Group and a program of the National Trust for 
Historic Preservation, this Great Getaway for two 
includes up to $500 airfare each from a major airport in
the contiguous 48 states and a four-night stay in a suite at
the Omni Parker House, all American buffet breakfast in
Parker’s Restaurant, two complimentary individual Boston
cream pies, a copy of The Omni Parker House and a private
tour of the hotel with author Susan Wilson, two GO Boston
passes plus guidebooks, providing complimentary admission
to more than 70 Boston attractions including Fenway Park,
the Museum of Fine Arts, the Isabella Stewart Gardner 
Museum, a Beantown Trolley Tour, the John F. Kennedy
Presidential Library & Museum, the Freedom Trail Walk into
History Tour, and exclusive savings and offers at a variety of
retailers and restaurants, plus concierge services to assist 
in planning your daily activities. The value of this Great 
Getaway sweepstakes is $2,610.

Entries must be received between March 1 and April 30,
2011. The winner will be selected by random drawing on or
about May 10, 2011, and the trip must be taken by April 30, 2012. 

No purchase is necessary to enter or win. Making a 
purchase will not improve your chances of winning. See offi-
cial rules and enter at thehistorychannelclub.com, or send 

a postcard with your name,
member number (if available),
address, and phone number to:

Great Getaway Winner
September / October 2010

Alabama and Tennessee, trip for two 
William Filber, Spring Lake, Mich.

Great Getaway, CRID
#8506, P.O. Box 3428,
Hopkins, MN 55343.

For more informa-
tion about Boston, visit
bostonusa.com.

John F. Kennedy Presidential Library & Museum; Museum of Fine Arts.

ENTER ONLINEthehistorychannelclub.com

Win a trip to Boston

HISTORY ALIVE
Great Getaway
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Eglomisé Jewelry Box
(2 winners)
Eglomisé painting was popularized in 18th-century France and was named for Glomi,
a French or Swiss decorator who painted in gold leaf on glass. The French églomisé

paintings were characterized by opulent gilt orna-
mentation. The English reverse-glass paintings

that followed were not as ornate but were
quite sophisticated; the technique was once

used widely on mirrors and clocks. The
style became popular in many countries,

and enchanting examples can be found 
in museums worldwide. Visit eglomise

designs.com.  retail value $195

Great Giveaway
Winners Sept / Oct 2010

The Americas, 1719 Map
Ralph Tetzlaff, Hendersonville, Tenn.
Jeff Solei, Woodbury, Minn.  

Lewis & Clark Compass
Carlton Leikvold, Wakonda, S.D.
Jason Spurgeon, St. Charles, Mo.
Eugene Davidson, Osseo, Minn.
Chrispen Hill, Slater, Mo.
Marquaret Hart, Oneonta, Ala.
Daniel Dixon, Edgerton, Wis.
Diane Balach, Maple Heights, Ohio
Leslie Pfeiler, Lexington, Ky.

The American Patriot’s 
Pocket Bible
Gerald Forster, Lincoln, Neb.
Raymond Anderson, Fredericksburg, Va. 
Dan Bergman, Gainesville, Fla.
Edward Perry, Mansfield, Ohio
Tony Longo, Saddlebrook, N.J.

Rules

Great Giveaway entries must be received
between March 1 and April 30, 2011.
Drawing date is on or about May 10, 2011. 
NO PURCHASE NECESSARY TO 
ENTER OR WIN. Making a purchase
will not improve your chances of 
winning. See official rules at thehistory
channelclub.com. Submit your entry at
thehistorychannelclub.com, or send your
name, member number (if available), 
address, and phone number on a post-
card to: Great Giveaway, CRID #8505,
P.O.Box 3428, Hopkins, MN 55343.

HISTORY ALIVE

Majestie: The King Behind 
the King James Bible
(5 winners)
Celebrate the 400th anniversary of the King James Bible with a copy of Thomas Nelson’s
Majestie: The King Behind the King James Bible, by David Teems. Written with a touch of
the irreverent, Majestie is a shared biography of James I, the first Stuart king of England,
and of the Bible that goes by his name. It is part tabloid, part history lesson, part specula-
tion; but it’s all James. The book also includes a special offer from THE HISTORY CHANNEL

CLUB. For more information, visit KJV400Celebration.com. retail value $15

Great Giveaway

Win one of these prizes

World War II
Silver Medallion
Collection
(6 winners)
This limited edition set depicts scenes of three momen-
tous World War II events: the attack on Pearl Harbor, the
Normandy Invasion, and the raising of the American flag
on Iwo Jima. Exclusively minted by the Highland Mint
for HISTORY, each set includes a numbered certificate of
authenticity. retail value $75

ENTER 
ONLINE

thehistorychannel

club.com



Historic Trails Program (CO-OP OPPORTUNITY)
The History Channel Magazine® will custom-create a trail map 
highlighting specific historic tourism areas in your state, helping 
to guide and direct our readers when planning their next vacation. 
The trail map will be positioned adjacent to your ad creative and 
offer co-op tie-ins embedded into the trail map, as well as space 
for co-op ads. Based on paging commitment, program features 
full-page advertorial, co-op page(s), BRC, and reprints. 

Travel Destinations (CO-OP OPPORTUNITY)
The History Channel Magazine’s® Travel Destinations Directory is a special advertising section, 
created exclusively for the travel industry,  and attracting the attention of history/travel enthusi-
asts from every corner of the nation. The directory is ideal for CVBs, resorts, hotels, historic areas, 
and events – virtually anyone looking to increase tourism in their region.

Heritage Destinations (CO-OP OPPORTUNITY)
The History Channel Magazine® will create a custom full-page 
advertorial sharing the rich heritage of your travel destination 
and highlighting key historic locations and landmarks, which will 
guide and direct our readers in planning their next vacation – all 
positioned adjacent to your full-page ad creative. Based on paging 
commitment, program features full-page advertorial, reprints, and 
inclusion in travel destination section.

Historic Hotels
Reach more than 1.2 million culture & heritage enthusiasts in The History Channel Magazine® 
with a special advertising opportunity designed exclusively for HISTORIC HOTELS of AMER-
ICA properties. Promote your Historic Hotel directly adjacent to culture & heritage travel edit, 
and within a featured department of The History Channel Magazine® designated to celebrating 
America’s most historic destinations.

Marketing Programs cont...

All programs subject to change and/or cancellation

®Clear your mind in Texas. To take this vacation or plan your own 
Texas adventure, just visit TravelTex.com/ tripplanner. Or for your free 
Texas StateTravel Guide, Accommodations Guide and Texas Map, 
 go online or call 1-800-8888-TEX (ext. 5112).

© 2009 Offi ce of the Governor, Economic Development and Tourism.  PCSP10 

NEW BRAUNFELS
Discover a remarkable and magical 

environment where children are urged 

to touch, question, explore, experiment 

and imagine. Come and visit the state-

of-the-art New Braunfels Children’s 

Museum. No tube required. 

www.nbjumpin.com 

800-572-2626

����������	
�� � �




2012 Open Rates

 

Rate Base: 300,000

Issue Closing Date Materials Due Mail Date
Jan/Feb 11/1/11 11/15/11 12/23/11

Mar/Apr 1/4/12 1/15/12 2/27/12

May/June 3/1/12 3/15/12 4/23/12

Jul/Aug 5/1/12 5/15/12 6/26/12

Sep/Oct 7/2/12 7/16/12 8/27/12

Nov/Dec 9/4/12 9/17/12 10/24/12

Four Color 1 Time 3 Times 6 Times
1 Page $32,205 $31,240 $30,275 

2/3 Page $25,765 $24,990 $24,220 

1/2 Page $20,935 $20,305 $19,675 

1/3 Page $17,715 $17,180 $16,650

1/4 Page $11,270 $10,935 $10,595

1/6 Page $9,660 $9,370 $9,080

Two Color 1 Time 3 Times 6 Times
1 Page $25,925 $25,145 $24,370

2/3 Page $20,740 $20,120 $19,495

1/2 Page $16,850 $16,345 $15,840

1/3 Page $14,260 $13,830 $13,405

1/4 Page $9,075 $8,800 $8,530

1/6 Page $7,780 $7,545 $7,310

Covers 1 Time 3 Times 6 Times
2nd Cover $35,425 $34,365 $33,300

3rd Cover $33,815 $32,800 $31,785

4th Cover $37,035 $35,925 $34,815

Center Spread $74,070 $71,850 $69,625

Black & White 1 Time 3 Times 6 Times
1 Page $22,060 $21,400 $20,735

2/3 Page $17,650 $17,120 $16,590

1/2 Page $14,340 $13,910 $13,480

1/3 Page $12,135 $11,770 $11,405

1/4 Page $7,720 $7,490 $7,260

1/6 Page $6,620 $6,420 $6,220

Effective January 2012



Contact your History Channel Magazine® Representative for more information

Production Specs
1. Commission and Cash Discounts
 a) 15 percent to recognized agencies
 b) Net 30 days
 c)  A finance charge of 1.5% per month will be 

assessed to all past due invoices.

2. General Rate Policy
Orders beyond three months at rates then prevailing. 
All verbal instructions regarding contracts or insertions 
must be confirmed in writing. Separate advertisements 
in the same issue count toward frequency discount. 
Advertisers may choose any 12 month period for 
frequency, notifying publisher on first insertion order 
when period is to start. Publisher shall have the right 
to hold advertiser and its agency jointly and severally 
liable for monies due and payable to publisher for 
advertising that advertiser or its agent ordered and that 
was published. Advertisers that do not fulfill a multiple-
insertion contract will be short-rated.

3. Inserts
Prices and specifications are available upon request. 
All inserts must be approved by publisher before 
acceptance of insert. Publisher requires two dylux 
proofs be submitted for approval of mechanical and 
postal specifications.

4. Mail Order
A 20% discount is available to all mail order advertisers. 
Mail order advertising is determined as any products 
or services sold exclusively by mail. Specific terms 
required. Publisher reserves the right to determine if 
products or services qualify for mail order rates.

5. Regional & Classified Advertising 
Rates and sizes available upon request.

6. Split Runs 
Regional closing one week prior to normal closing 
dates for: A/B splits, regional copy splits, copy tests, 
dealer listings, 50/50 and regional markets. Rates and 
availability for full-page units only, upon request.

7. Contract and Copy Regulations 
 reserves the right 

to decline or reject any advertising for any reason, at 
any time, without liability, even though previously 
acknowledged or accepted. Publisher will not 
extend credit for advertising orders, contracts or 
space reservations that claim sequential liability. All 
advertisements are accepted and published by the 
publisher on the representation that the advertiser 
and/or advertising agency are properly authorized to 
publish the entire contents and subject matter thereof. 
It is understood that the advertiser and/or advertising 
agency will indemnify and hold the publisher harmless 
from and against any loss, expense or other liability 
resulting from any claims or suits for libel, violation 
of right of privacy, plagiarism, copyright infringement 
and any other claims or suits that may arise out of 
the publication of such an advertisement. Publisher 
assumes no responsibility for insertion of incorrect 
key numbers or incorrect advertisement. Cancellations 
are not accepted after closing date. Covers are non-
cancelable. Insertion orders for cover positions must be 
received one month before closing date.

8. Special Position
There is a 10% premium for advertisers requesting 
guaranteed positioning.

9.  Mechanical Requirements
Printing: web offset, saddle stiched, jog to foot
Trim Size: 7 3/4” x 10 1/2”
 a) Standard Unit Size: see chart below
 b)  Bleed Specifications: No charge for bleed. 1/8” 

bleed allowance on all four sides. Live matter 
must be kept 5/16” in from trim (7 3/4” x 10 1/2”). 

 c)  Acceptable File Format: PDF/X-1a

Digital Files: Files may be sent on CD-ROM, email 
(under 5mb, not stuffed or zipped) or FTP site (contact us 
for FTP instructions).

Proofs: We suggest a hard copy proof at 100% size 
be provided for all digital files. Proofs should be SWOP 
certified. If a hard copy proof is not supplied, NAMG 
cannot guarantee color or content reproduction.
Color Rotation: (CMYK) Cyan, Magenta, Yellow, 
Black. Line-Screen: 150.

Four-Color: Maximum total color density should not 
exceed 310% and only one color should be solid. The 
preferred density of any one color is 80%, maximum 
density is 95%.

Black & White: Halftones (density of tone)—The 
shadow (darkest area) should be 95%. The highlight 
(lightest area) should be 3–5%. Spectral highlights (e.g. 
light reflected on a shiny surface) should be 0%.

10. Send Materials/Questions to:
Erin Nielsen, Production Coordinator

12301 Whitewater Drive,  Minnetonka, MN 55343
Phone: 952.352.7589   Fax: 952.988.7486
enielsen@namginc.com

11.  Additional Charges
Any additional work or changes on ad material will be 
billed at prevailing rates. Ad materials held for 13 months 
and destroyed unless otherwise specified. 

Unit Live (safety) Bleed Trim

Spread 14 ⅝ x 10  16 x 10 ¾ 15 ½ x 10 ½

Full Page 7 x 10  8 x 10 ¾ 7 ¾ x 10 ½

2⁄3 Vertical 4 ⅝ x 9 ½  5 ¼ x 10 ¾ 5 x 10 ½

1⁄2 Horizontal 7 x 4 ⅝  8 x 5 ⅜   7 ¾ x 5 ⅛

1/2 Spread 14 ⅝ x 4 ⅝ 16 x 5 ¼ 15 ½ x 5 ⅛

1⁄2 Island 4 ⅝ x 7  ——  ——

1⁄3 Vertical 2 ⅛ x 9 ½  2 ⅞ x 10 ¾  2 ⅝ x 10 ½

1⁄3 Square 4 ⅝ x 4 ⅝  ——  ——

1⁄6 Vertical 2 ⅛ x 4 ⅝  ——  ——

1⁄6 Horizontal 4 ⅝ x 2 ¼  —— ——



Dedicated Email 

Daily History - The History Channel 
Club’s® Dedicated Email, is a stand alone 
email advertorial devoted to a single 
product or service. Harness the power 
of contextual relevance, delivered in an 
expected and anticipated voice. Trust our 
talented editorial team to craft a message 
for your brand that produces immediate, 
impactful results, while encouraging a 
viral send-to-a-friend functionality.

Why It Works
It’s contextually targeted

Written in The History Channel Club’s® 
tone and style for maximum impact and 
reader engagement

100% share of voice

Implied endorsement

Actionable

Delivers high click-thru rates

Specifications
Article Image: Choose from one large 
picture (400 x 260), one small picture 
(150 x 150), three small photos (150 x 
150 each) or one video link (422 x 280)

Half Page Skyscraper (300 x 600)  
or Medium Rectangle (300x250)  
& Partner Listing

“Supported by” Logo (88x31)

“Supported by” Bar (20 characters)

Takeover (4 ad units and custom  
page frame)*

*Takeover image not shown

300x600

“Supported by” Bar

“Supported by” logo



E-Newsletter Sponsorship 

Daily  History - The History Channel Club’s® 
E-Newsletter provides advertisers with the 
opportunity to maximize impact and the 
powerful ability to engage readers through 
multiple touch points. Speak to our targeted 
list of history enthusiasts to build awareness 
for products or services. Editorial content 
delivered to engaged subscribers in a 
consistent voice – creating habitual, weekly 
interactions with information seeking 
subscribers.

Why It Works
Delivers the advertiser’s brand to  
the protected inboxes of a core  
target audience

Leverages the trusted relationship of  
The History Channel Club’s® editors  
with the members

Provides editorial adjacencies to  
relevant content

Specifications
Leaderboard (728x90)

Half Page Skyscraper (300x600),  
or Medium Rectangle (300x250)  
and Partner Listing

“Supported by” Logo (88x31)

“Supported by” Bar (20 characters)

Takeover (4 ad units and custom page 
frame)*

*Takeover image not shown

“Supported by” bar

“Supported by” logo



TheHistoryChannelClub.com 

TheHistoryChannelClub.com website 
is the online destination for our club’s 
history enthusiasts. Filled with exclusive 
content, member interaction points, and 
special deals, the site delivers a solid 
enthusiast touch point.

Why It Works
Delivers continuity and  
extended presence

Flash Heroes provide high-impact 
brand awareness with units 
prominently displayed on the 
homepage. Through the Flash Hero,  
advertisers are placed in rotation with 
relevant editorial

ROS Media provides depth  
of coverage

Aligns brands with engaging  
history content

Online Opportunities
Leaderboard  (728x90)

Flash Hero (433x276)

Large Rectangle (336x280)  
above the fold

Large Rectangle (336x280)  
below the fold

Full Banner (468x60)

Text Link

Flash Hero



Social Media

The History Channel Club® is expanding its community experience on social 
media platforms Facebook and Twitter. Through each of these platforms The 
History Channel Club® is able to further engage and connect with history 
enthusiasts by providing relevant news updates, 
exhibit and new media releases/reviews, contest 
information and giveaways.

Facebook
The History Channel Club® is one of the largest 
NAMG clubs on Facebook with more than 
38,000 likes and growing daily
Since the start of 2011, monthly users have 
grown by nearly 250%
Provides content links and videos on the 
following:

— The History Channel Magazine®  
 features and departments
— Breaking news
— New books, DVDs, and media releases
— Travel tips and advice
— Museum and exhibit openings
— Engaging photo contests

Product Giveaways have yielded high rates of 
response from members

— Living History E-Newsletters announce giveaways
— Drive consumers to Facebook page to enter contest  
 where they are asked to share their opinions about  
 historic content

The History Channel Club’s® Facebook page is a forum for 
history buffs to interact with each other as well as advertisers

The History Channel Club® is growing its Twitter following and 
engages regularly with industry leaders: organizations, foundations, histori


